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ACCOUNTING £it
Foundations of Accounting &1t Principles of Finance £RiZF%it

® The accounting cycle £1t+EHE

® Recording journal entries & the closing process
HiEMD R R EKITTE

® Classified balance sheet & related disclosures
BERREDEREXIFEE

® Internal controls AR

® Asset misappropriation project &r=H#iFE

Financial statement analysis W&EIREDHT
Cash flow analysis I&REDT

Time value of money AR EIINME
Bond and stock pricing {&EFIRZEEMN
Interest rate determinants  FIZRHREREE
Capital budgeting &AFE

ENGINEERING L8

Engineering Physics Ti2412% Engineering Design Tigigit

® Structural analysis and static equilibrium problems ® Problem formulation and specification
DS DT &R development BEEFILIREIFR

® Applied principles of Dynamics zhHZ R RARE ® Concept generation and selection

® Analysis of simple circuits to determine their defining S SikE
characteristics S#riaBEKRSEFE ® Product redesign project migit

® Simple experiments to test physical concepts ® Conceptual design project #E&igit
IERRAIEME SR R 5000

SOFTWARE ENGINEERING {4 T2

Programming in Java 1 Java#iz1 Programming in Java 2 JavaZwiz2

@ Basic syntax and data structures ERiEXEIRELE ® Java Exception handling JavaSEitiE

® Java methods, references, variables ® Java graphic libraries JavaBElFE
Javagiix, S|IHHIEE ® Multi-threading SR
Linux basics Linux Efi ® Network programming M£EiEFRLT
Object-oriented programming HEEWRARE ® Group projects /MEIRH

Basic graphs EXRERF
Unit testing, debugging 5Tl AZiAiR

Western LANGUAGE & CULTURE BEBIES 55Xt

Culture & Literature {t&3Z Cross—cultural Communication EEX43%i%
@ Analysis of literary texts, current events news articles, and ® Using idiomatic and figurative language in
) s i ! X

American historical and political documents conversation fE=iER{ERIIRMIBHLLIAMAE
SIS E . ISEHE SR EE R RIBEA S - 4 ® Conversation patterns, facial expressions, and

® Practice cultural interpretation, meaning, and point of view. ¢ body language &, EERGHBAES
related to texts ] : ® Cross—cultural comparison of practices and
PR SRS, BY PRI customs in the United States with patterns in the

home culture EEIBSARLIUENHIEESLLLER

ADVERTISING [~&%

Advertising vs New Medialr &5#igEA Changes and Current Issues in Advertising

® Core concept of advertising I Sz OFS | ISR SRR

® How new media can help organizations reach their 1 ® Ethical decisions organizations must make when
objectives  ¥RIR{ALITREANELHIITI BiR ' engaging in social media

® Understand why and when organizations must use social RANIIES SHRERIT SR HEERSE
media tools in their public relations, marketing and A ® Create an advertising social media plan for a
advertising campaigns client AEFFIEN SEREAETR
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